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The information contained herein has been prepared by PJSC “M.video” (the “Company”). The information and opinions presented herein are

based on information gathered at the time of its publication and are therefore subject to change without notice. While the Company relies on

information obtained from sources believed to be reliable, it does not guarantee accuracy or completeness of such information.

This presentation contains statements about future events and expectations. Any statement in these materials that is not a statement of historical

fact including, without limitation, those regarding the Company’s or its subsidiaries’ financial position, business strategy, plans and objectives of

management for future operations involves known and unknown risks, uncertainties and other factors which may cause the actual results,

performance or achievements of the Company or any of its subsidiaries to be materially different from any future results, performance or

achievements expressed or implied by such forward-looking statements. Such forward-looking statements are based on numerous assumptions

regarding the Company’s or its subsidiaries’ present and future business strategies and the environment in which the Company or its subsidiaries

will operate in the future. The Company assumes no obligations to update the forward-looking statements contained herein to reflect actual

results, changes in assumptions or changes in factors affecting these statements.

This presentation does not constitute an offer or invitation to sell, or any solicitation of any offer to subscribe for or purchase any securities and
nothing contained herein shall form the basis of any contract or commitment whatsoever. No reliance may be placed for any purposes

whatsoever on the information contained in this presentation or on its completeness, accuracy or fairness. No representation or warranty,

express or implied, is made or given by or on behalf of the Company or any of its subsidiaries, shareholders, directors, officers or employees or

any other person as to the accuracy, completeness or fairness of the information or opinions contained in this presentation. Accordingly, none

of the Company, any of its subsidiaries, any of the Company’s or its subsidiaries’ advisers, or any of the Company’s respective subsidiaries,

affiliates, advisers, representatives or any other person shall have any liability whatsoever (in negligence or otherwise) for any loss whatsoever

arising from any use of this presentation or its contents or otherwise arising in connection with the presentation.

This presentation is not directed to, or intended for distribution to, directly or indirectly, or use by, any person or entity that is a citizen or resident
or located in any locality, state, country or other jurisdiction where such publication, availability or use would be contrary to law or regulation or

which would require any registration, licensing or other permission within such jurisdiction.

By viewing this presentation, you agree to be bound by the foregoing limitations and conditions and, in particular, will be taken to have

represented, warranted and undertaken that you have read and agree to comply with the contents of this disclaimer.

Content & Liability Disclaimer
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Q4&12M 2019 M.Video-Eldorado Group Operational Highlights

12M 2019 Group Expansion, YoY 12M 2019 Group Net Sales, RUB bn (with VAT)

 The Group opened 97 stores net in 12M 2019 and brought the total number of stores to 1,038 as of December 31, 2019

 Group’s Net Sales (pro-forma) grew +3.8% YoY to RUB 437.5 bn (with VAT) in 12M 2019 (vs. +2.9% for Russian consumer 

electronics market, according to GFK)

 Group’s Total Online Sales (pro-forma) increased +70.2% YoY to RUB 144.0 bn (with VAT), amounting to 32.9% of total Net 

Sales (38% in Moscow and 29% in St-Petersburg) in 12M 2019

 M.Video’s total online sales (home delivery, pick-up and checked-in sales through sellers’ mobile devices RTD) almost 

doubled year-on-year to RUB 116.4 bn (with VAT) in 12M 2019

Note: Total Online Sales (TOS) of M.Video-Eldorado Group, in-line with the ONE RETAIL strategy, include all sales to authorized clients through various channels: home delivery, in-store pick-up, and 

sales to clients checked-in through shop assistants’ mobile devices connected to Real-Time Dealing platform (RTD). RTD is currently available in M.Video stores only.

*Pro-forma combined operational results for the Group include Eldorado numbers starting from the beginning of the earliest comparable period, i.e. from the beginning of 2018.

Pro-forma results* Pro-forma results
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Group’s Footprint as of 31 December 2019

1,038 stores across 250 cities of Russia

*Including St-Petersburg

 +97 net new stores opened in 12M 

2019: 

• +38 M.Video

• +45 Eldorado

• +14 m_mobile stores

 1,038 stores as of December 31, 2019: 

• 513 M.Video, 506 Eldorado, and 19 

m_mobile stores;

• 983 stores leased, 55 owned

• 925 stores in shopping malls, 113 

standalone

 100% online coverage in cities of 

presence
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M.Video-Eldorado Group Total Online Sales in 12M 2019

12M 2019 M.Video TOS Drivers12M 2019 Group TOS Drivers

12M 2019 Eldorado TOS Drivers

Pro-forma results*

 The Group’s TOS grew by +70.2% YoY in 12M 2019

 M.Video almost doubled online sales with higher 

number of transactions and average check

 The growth was supported by RTD implementation 

across all M.Video stores (by August 2019) as a core 

component of the new ONE RETAIL strategy

 Eldorado grew +12.8% on higher transactions and 

average check resulting from growing penetration into 

digital categories supported by successful transition to 

omni-channel model in 2019

Note: Total Online Sales (TOS) of M.Video-Eldorado Group, in-line with the ONE RETAIL strategy, include all sales to authorized clients through various channels: home delivery, in-store pick-up, and 

sales to clients checked-in through shop assistants’ mobile devices connected to Real-Time Dealing platform (RTD). RTD is currently available in M.Video stores only.

*Pro-forma combined operational results for the Group include Eldorado numbers starting from the beginning of the earliest comparable period, i.e. from the beginning of 2018.
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M.Video-Eldorado Group Total Online Sales in Q4 2019

Q4 2019 M.Video TOS DriversQ4 2019 Group TOS Drivers

Q4 2019 Eldorado TOS Drivers

 The Group’s TOS rose by +57.2% in Q4 2019

 M.Video’s TOS was up by +73.4% driven by growing 

number of transactions and average check 

 Eldorado grew online by +8.4% on higher number of 

transactions driven by traffic and conversion rate

Note: Total Online Sales (TOS) of M.Video-Eldorado Group, in-line with the ONE RETAIL strategy, include all sales to authorized clients through various channels: home delivery, in-store pick-up, and 

sales to clients checked-in through shop assistants’ mobile devices connected to Real-Time Dealing platform (RTD). RTD is currently available in M.Video stores only.

1.8 3.0
13,612 14,427

25,127

43,568

4Q 2018 4Q 2019

Number of checks Average check Turnover
mln of transactions RUB with VAT mln RUB with VAT

+63.6% +6.0% +73.4%

1.0 1.1

8,700 7,9258,304 9,002

4Q 2018 4Q 2019

Number of checks Average check Turnover
mln of transactions RUB with VAT mln RUB with VAT

+19.0% -8.9% +8.4%

2.8 4.211,938 12,650

33,431

52,569

4Q 2018 4Q 2019

Number of checks Average check Turnover
mln of transactions RUB with VAT mln RUB with VAT

+48.4% +6.0% +57.2%

6



M.Video-Eldorado Group TOS by Region in Q4 &12M 2019

Q4 2019 Group TOS Sales by Region, %

12M 2019 Group TOS by Region, %
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 Group’s TOS reached a new 

record-high level of 38.0% of 

Group’s net sales in Q4 2019

 Total Online (TOS) grew to 

32.9% of Group’s net sales in 

FY 2019

 Moscow and South region 

have the highest penetration 

of TOS as a % of Group’s net 

sales



M.Video-Eldorado Group LFL Performance in 12M 2019

12M 2019 M.Video LFL Sales, %12M 2019 Group LFL Sales, %

12M 2019 Eldorado LFL Sales, %

 The Group showed -5.5% LFL decrease in 12M 2019 

mainly due to high base effect of 2018

 Thus, the Group’s LFL sales improved by +7.1% for 12M 

2019 compared to 12M 2017, displaying the high base 

of 2018 and sustainability of M.Video and Eldorado 

business model in the long-term

LFL data is based on a comparison of 782 stores operating as of January 1, 2018 and not closed for more than two weeks, and/or not expanded or downsized by >20% of their total space. 

LFL sales include sales via RTD and pick-up. 
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M.Video-Eldorado Group LFL Performance in Q4 2019

Q4 2019 M.Video LFL Sales, %Q4 2019 Group LFL Sales, %

Q4 2019 Eldorado LFL Sales, %

 The Group showed -9.7% LFL decrease in Q4 2019, due 

mainly to high base of comparable period in 2018

 The Group’s LFL sales grew +3.5% in 4Q 2019 compared 

to 4Q 2017
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LFL data is based on a comparison of 782 stores operating as of January 1, 2018 and not closed for more than two weeks, and/or not expanded or downsized by >20% of their total space. 

LFL sales include sales via RTD and pick-up. 9
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Contact Information

PJSC “M.video”

Address: 105066, Russia, Moscow

Nizhnaya Krasnoselskaya Str., 40/12 bld 20

Tel: +7 495 644 28 48, ext. 1425 

E-mail: ir@mvideo.ru

Corporate web-site: invest.mvideo.ru 

Listing: The Moscow Stock Exchange

Ticker: MVID

For investors’ requests, please, contact IR-team:

Natalya Belyavskaya

Anastasiya Kvon


